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Poster Report Template  

OUR OBJECTIVE
· What did you decide to tackle and why?
· What goal did your project set out to achieve and why?

FUTURE PLANS
· Will any of your project activities continue?
· How could you improve your campaign if you did it again?
· Is there another travel issue that needs your attention?
KEY ACHIEVEMENTS AND EVIDENCE
· How many people travelled more actively/sustainably?
· How many people did you present to?
· How many people participated?
 


PHOTO HIGHLIGHTS
· Insert photos that showcase your ATA work

QUOTES, MEDIA, PRESS
· Include quotes from teachers and students about a change your campaign has made or is making! 
· Include the person’s name and title after their quote



COMPETITION ENTRIES 
· Insert pictures of any posters 
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This is an example Project Poster Report from a school in London that took part in the YTA campaign
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What do you think is good about it? Are there any ideas that you can use for your poster report?

OUR OBJECTIVE
FUTURE PLANS

KEY ACHIEVEMENTS AND EVIDENCE
 
PHOTO HIGHLIGHTS

QUOTES, MEDIA, PRESS
COMPETITION ENTRIES
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Project Report 2015 - 16

OUR OBJECTIVE
+ We chose to address Antisocial behaviour and over-crowding.
on buses, as it afects us personally and we wanted to
e

THE STORY SO FAR...
+ We made a plan to create our own fim to use in
workshops and assemblies. We presented our plan
at Brent Civic Centre Dragon's Den and received
funding from TFL and Brent to make our film!

We filmed on a double decker bus from Edgware
Bus Garage and had some help from the Riot Act
Company to do the filming and editing,

Many students have experienced a beneficial and
growing change since our campaign began.

* We as ateam have presented to numerous year
groups including the new year s coming to our
School in September.
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improve how we travel and how others travel
+ Our main aim was to bring awareness to the people around
s and improve the atmosphere o the 133 bus

Thisis us making the ilm and on the right i the
winning Oyster design by Lidia Beierea >
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KEY ACHIEVEMENTS
We presented assemblies to over 1000 students in
¥7,8,9and 10

* We presented Citizenship workshops to all the new
Y75 - that's 280 students

We had more than 70 entries for our Design an
Oyster card competition

* We presented a YTA winners and recruitment
assembly to 250 students in Y8

Our film has received 3000+ YouTube views which
shows that we have spread our message across and
received 100+ likes tool

This s us presenting to Year &

COMMENTS FROM TEACHERS
AT OUR SCHOOL

“The film is outstanding and really useful for transport in

“The workshops were reall interactive
preparation for the new Year 7 puplls”
PLANS FOR NEXT YEAR

We are going to mentor the new Y9s next year to
carry on our legacy as the YTA group!

We plan to have discussions with some bus drivers.
about what they think about the current issues of
travel.
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